Social Media in
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Have you searched your name online? Chances are that one of the
first search results will be from Healthgrades, Vitals or Yelp.

People are more likely to post reviews publicly if they are
dissatisfied. You can offset those reviews with good ones.

What Can You Do?

Use Social Media to influence your online reputation. Get
feedback offline. Ask for positive reviews from happy patients.
Promote your website on all online profiles.

Surveys

http://www.mountainvalleyortho.com/patient-survey-mountain-valley-orthopedics.html

Update Doctor Listings
Online Review Link

http://www.benhansenmd.com/reviews/
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Social media allows you to engage current patients and
build a connection with new patients by providing
relevant and educational information.

 Cost-effective way to connect with your audience
« Educate and influence your patients
* Allows you to build credibility and trust

« Attract new patients

Source: Referral MD, http://getreferralmd.com/2013/09/healthcare-social-media-statistics/
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* Over 250 million people in the US on Facebook, 107 million on LinkedIn &
65 million on Twitter.

 Pew Research Internet Project reported that 74% of online adults use
social networking sites.

Sources: DC Interactive Group, 2012. http://mashable.com/2012/12/18/social-media-mobile-healthcare/. Referral MD, http://getreferralmd.com/2013/09/healthcare-social

media-statistics/
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Educate & Influence Patients

« Engage current patients and build a
connection with new patients by providing
relevant, engaging and educational
information.

« Build credibility and trust.

« 60% of social media users say that they trust
social media posts and activity by doctors
over any other group.?

2. Referral MD, http://getreferralmd.com/2013/09/healthcare-social-
media-statistics
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Nurture your patient relationships by sharing content that your patients will
find interesting and helpful.

Create content to educate and How do you currently distribute
influence patients. content?

Content

. Social
Website eNewsletter Media




Where Your Patients Are!
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Create a content plan

Post content consistently

Monitor social media accounts and be responsive
Do not provide medical advice

Get consent from patients for testimonials and
marketing












DC Interactive reported that 26% of all hospitals in the US participate in
social media.

YouTube traffic to hospital sites has increased an impressive 119%
year-over-year.

*Increase patient education and improve patient
satisfaction through video

Videos increase people’ s understanding of a product
or service by 74%?

*\/isuals are processed 60,000X faster in the brain than
texts

Sources: 2. www.digitalsherpa.com/blog/25-amazing-video-marketing-statistics/ 3. http://info.shiftelearning.com/blog/bid/350326/Studies-Confirm-
the-Power-of-Visuals-in-eLearning
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Blogs are becoming increasing popular as a way for
businesses to attract new customers, drive visitors to their
website and improve search engine optimization.

Keeping a blog on your website and updating it regularly is
a great way to post fresh information on your site and keep
your patients engaged.

Blogs with unique content will improve organic SEO.

Blog posts are excellent written and video
content for social media.



Integrate Your Search Engine Optimization Plan
with Your Social Media Plan

 Embed YouTube videos within your site
 Share videos in Facebook and Twitter

* Index your blogs for keywords, hashtags and share in all
social accounts



Integrate a Social Media Strategy into Your
Business Plan

* Engage your patients in your social accounts

* Engage your employees and physicians in your social
media strategy

* Dedicate staff and budget to social media support and
optimization

« Create a Content Plan and Social Media Schedule

* Add a blog to your website

* Promote “Likes” and “Followers™ of social accounts to your
patients

* Monitor your accounts and respond accordingly



#ThankYou



